7NN TIVN
mMYNa’R IR NNTAN HNINN 016108
71’12 NYann

! nan 1Y ohe

N9 MPH RANY GRI MINY MYPNY DINH N15Y MIRNNN NN OR 1Y PITL NN AT 972 MRVNN DR 1YY RIP
7P MOITA AYNY PR NINIAN JA1 TV NRY AP TAY 1991 ,07WRD PV NR PITAY NTYN N1NAN LJNerna
PR 119 DR D) DINR DAINY NIYY PRI L7 MINW3A IR 20 97N NYap

AN Y AN VID — 191 DAPNY VP PVWIN MINOWI ,MIANN ,0790 — Y ININ NNAN TN ©IOAY PR
TIVNN YV MNTPIN MRNNT IR NORYD 911 VNANN "VINYYI

NNI NR NNPOY INRY .APNIAN NYINN 218Y NHWNN PTH IMR 0N ,WINVWI IMN IRY Y IMN JMVI2 DR
.NIPNAN TN OR VPV 2TPYY NHIVAN YTY NIINNA DR NON ,NININ

IMMAN 90 YY TOPN RIN

1908 N21Y MRNN

PVID DIDATIN NYDPY NN MPATHL I RN .1
D0ATIN NYPY NYRYA MPIATHAY ,DPYIRD
21 1N2NY PYRVWN 01

729 TY1HRN DIPNA ,NIINNA NI Y paTn .2
JORY NPT/ (DY RYY) 1N2) NpaTH

DYVIAN NR > AN RYN ,MPATH NYH RY DR .3
.JN230 NPATAY TYINN DIpHa

D1INY MIRMN

090NN DATN 223 HY 17N ‘DN NR T 2N32 RYN ,091pY 73 NIvwNN YR 119 RIR ,0790N1 NN Y972 PIPT ANR DR .1
.NVPV YATI DN YHNWAY PR — NININ NIINNA DPTNY IRTY

JDNYRVN 123 HY 2IN3Y PR ,NVIPV NPNN DR TINYN YRIL IXY B2 D01V 19T WMWY TNy .2
210 %Y (X) 1R 1P 72yn — 7NNk 1872 DR .NIPNAN NIINNI DPAYL WNNYRY PR .3
27292 YY1 1IN3Y W NPNAN NIANN1 .4
O DY NPT APNINY DIYN ,NIANND TN DY N9 PR 5
.D7XN DIYVMAY NN NPT DI YINY NI HY ,MIPaTNI VIO DIV NNIYY IR POINY PR .6
!AanYxna
WYY NN Y NN NNVRI NN
I I N
YWNT 21N 016108 : )ONY % vm n

il

A ga
I Lottt ool

I IIIlIl ” I| I II l 23 M1 NTIYn 'on 31 32 "1 Yno 37

00 9 G mONIN Asell B, D)
(DW 8YY) N2 Npa T 183 paTn
() O3) Oaias daale T La Guall

N21% MpaTn
N0IR
Oadaa
Akl

MIVPR — MRIVN — ATIR NPNA NIIND 972 72N 27PN 1OV MRNN * N N0
S Gl e - S gl e il gl Gl gl 2l il



CHPCN g g 1 515!

Olouel 83
M 4.‘.4
L) ) iy didaies 3 \);;;s\éwwuwvw(& Mug_sm}w\)m\m@uwv 2 1,30
u.;\: J_,<...._: J.A.P\ JJ..U ‘w' J—QLM ua_»_a_! u\_x.Aﬂ .L_c\ J_;\;h.ﬁ\
W sdelocs f— Y LS L\_,_IJJV_H jl A_nr_\,« J‘).A Ls_l.c J).a,e.».“ A.Je..n\)_:;‘.sd\w sdslacad) g_,.Ua CA-«-M—! Y cu\;r.a\“ ST
” ) NOR ‘H—jy A it
C'Q-«v.:; sielucs ;\).é Jde Lo Olowal L gl— auli LAJ L@.G\)_»L Jlesl 5)_6.9-7 c‘,._:\).s chD cg_,«)/ — sdelas >\},¢ JB—J\ e Y
a)\)}J\ S MM uLo._..l_x_a 6_9)‘ Q\:wy\ CJ)M Ls'e A.L.,a_a_o._!\ L@JW\
J.,JJJ\ ('J'M LdLa.,.A\“ A.JL,\S o u_e.\.,.) »)l B JWY\ edo J.,.ﬁ Mﬁj.,oqu LG_AJ\M LL@JW’ CA.Mr\J Y ddslons A'}» b}_;.,U ol b\
;)J_é_o Q\MY\ UJ& )JLFJ “,_ej.“_u

| Uel il o] gor

S e el Oledas

Clas el Slials e dspdes iassd ol OL ST
Cliale e deydar o coniad ) Ot gz Jomolis 3Ly leske
Lede Clam ) Ol 3505

09y opmians idaale (I aasadl O G gl DS e pall 2
Ozl o5 Balay (ol

el ISl 5 Joslinh b Ly Jo coliale e s (31 3
BEE IO V301 0N

T L Lo [N PEIE P PR ELS U IRy gt E PRCNCR |
B3 genS Bs¥1 el Jlomil o ¥ Ot 50 it s ool 5L Slnial) e
Qbu.n\ﬂ CAWGLCMLQLCWY GA).A«.AL@_LM‘.W.: AJ)}JSL;LG cbj.ww A.Q.Lfg_,*f\

.u}.@\ L&'L‘ X) C.a}! Ua_> )J.A j_>uJ\ g.))_)l 15 OleaYl J_A_as LSJ (oporv) w.(.......i\ Jleael o Y
_la_uf.’rl.tu Oleza¥l 55 = L =

o 3 O3 oy Oloea) Y bl 513 o1 S gy Y

o) G B 3lss woed S ‘wagwwgiﬁ@jmwc@v

D Jomes

fo IRV R N SS N

Lol ol e



D»TID>YY 00 °N2Y MM N 11NN N SN NN
MYNNNO MMNI1 A PPN TIVN
D»YILOPR DINDY MM )
2013 0"ywn gmnn  :1PNan TYmM
407,016108 :NORWN 190N

NODIIN
T PIONY
(MODULE G)

N 107
P25 MINN

SXM YV :0NANWN N

DP9 W M PORYA :D2IYDN NN NIRW 13N A

MTPY 60 —  XIPIMIAN — PYRIPIO
MTPY 40 — DM IDVHD  — MY PO
mTP 100 —  2”7v
YRN DN PN TN WIWI AN Y IN 2
MAY-ODNIRODIR PN —
N
PMIN-1AY-1AY-OINN P —
i — Sl = Gl el —
(>29-92R 9K NHMND)

|z

Sl — o | o — bl 05
("92x-27Y /229Y-90IR NYND)

SONRAIMRTNAY /INR"DIVW-D0IR ONWITIT D21 DY WHNWND SRWI "wTn n91y” 1N1)

:MTNYH MINND T
(795 DTYPHN NIPNI) PORWD P PMIVN LI IR DNOY PYY (1)
.DPOLA YHNWNY NOKX 7222 DY POVNT PMDVN YI IR DIND - (2)
JIWNY PORYD IR NN NPNIN DN (3)

VNN MTIPIINNOY MY NI DY ;i
JTAND D2IN33DY NIN2ID NINNDMI 95T PYHI NINDIN AT PHRY N1YNINN

/972 92yn qwnin/ Anbsna



'R D9 ,407,016108 '010 2"ywn 9NN IONN -2-

PART I: ACCESS TO INFORMATION FROM WRITTEN TEXTS (60 points)

Read the article below and then answer questions 1-7.

10

15

20

25

THE POWER OF THE CROWD

Have you ever had the urge to improve the design of a product so that it would be
more attractive, more practical, or easier to operate? You are not alone — people all
over the world believe they could do a better job than the professionals. Nowadays
they are getting a chance to prove it: more and more manufacturers are making use of
"crowdsourcing," a new business strategy in which companies ask for — and get — help

from the general public, also known as "the crowd."

The term "crowdsourcing" was first coined in 2006 by journalist Jeff Howe to
describe a trend he was seeing in a wide range of industries, from pharmaceuticals
to electronics. Companies across the globe were turning to consumers for help in
improving a service, solving a problem, or designing a product. Thanks to the Internet,
Howe noted, they were reaching huge numbers of potential contributors of all ages
and professional backgrounds, and quickly getting their input. The best suggestions

were then selected and implemented.

Crowdsourcing can be used both to seek out new ideas and to evaluate their market
potential. The American T-shirt maker Threadless, for example, has a website where
it receives hundreds of T-shirt designs from amateur and professional artists every
week. Visitors to the site are invited to rate each design on a scale from O to 5,
and to indicate whether they would actually buy the shirt if it were manufactured,
enabling Threadless to estimate potential sales. The most popular designs are put into
production. In a similar way, the Japanese manufacturer Henka asks the registered
members of its website — about half a million in number — to suggest novel products
for the home. Members also rate the ideas, and those with the highest scores are
given to the company's professional designers for development. Consequently, both
Threadless and Henka are able to offer customers a wide range of choices with proven
appeal, thereby reducing the economic risks usually involved in developing new

products.
/3 Twyaqwnn/
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While participation in crowdsourcing may win the contributors some sort of cash
prize, they are rarely motivated by financial gain. Far more often people take on a
task in the hope of being noticed by a potential employer. Other major incentives
include the intellectual challenge and the social and professional prestige that could
come from public acknowledgement of their work. Threadless, for instance, rewards

contributors by putting the name of the designer on every T-shirt it manufactures.

How common is crowdsourcing likely to become? Howe himself felt there are reasons
to believe that the examples of crowdsourcing he was seeing were just the beginning
of a major change in the way companies do business. "Actually," he wrote, "there are
about 200 million reasons to believe it. That's the rough number of kids around the

world that currently have Internet access."

QUESTIONS (60 points)
Answer questions 1-7 in English according to the article. In questions 1 and 3,

circle the number of the correct answer. In the other questions, follow the instructions.

1.

Which of the following is true according to lines 1-6?

(i) Nowadays more products are designed by professionals.

(ii)) Companies often change the design of their products.

(iii) Fewer customers today are pleased with the products they buy.

(iv) The public is increasingly involved in product design.
(8 points)
What do we learn from lines 7-13?
PUT A v BY THE TWO CORRECT ANSWERS.
........ i) Why the trend began in 2006.
........ i) What crowdsourcing is used for.
........ iii)  Which industries use crowdsourcing the most.
........ iv)  Why certain products are difficult to design.
........ V) Which contributors offer the best suggestions.

........ vi)  How crowdsourcing is done.
(2x7=14 points)

/4 Ty qwnn/
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3.

What is presented in both the second and the third paragraphs (lines 7-26)?

(i)  The history of crowdsourcing.
(ii))  Benefits of crowdsourcing.
(iii) Consumers' opinions about crowdsourcing.
(iv) Crowdsourcing's biggest success stories.
(8 points)
How do the companies mentioned in lines 14-26 find out which of the ideas that
are posted on their websites have the greatest appeal?
COMPLETE THE SENTENCE.
THE IAEAS ..ttt ettt st ettt st et .
(8 points)

In lines 28-29, the writer mentions people who "take on a task." What task might

they take on? Give ONE answer from another paragraph.

ANSWER: ..ottt e e e e et e e e e e e e e e eeeaeeeaeaaaaeeaaaaaasasassssssasnsnsssnnssnsnnnsnnnnnnnns .
(7 points)

COMPLETE THE SENTENCE.
According to lines 27-32, one common reason people take part in crowdsourcing
IS thAL TNEY .oiieiieeiieeie ettt e et e e et e e sra e e reeeneeeraeenns .

(7 points)

Why does Howe mention the number of kids with Internet access? (lines 33-37)

COMPLETE THE ANSWER.
To explain why he thinks that crowdsSourcing ..........ccccceeeveeveieriieenieerieeeeeeiee e

(8 points)
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PART II: WRITTEN PRESENTATION (40 points)

Write 120-140 words in English on the following topic.
8. A teen magazine has asked readers to write on the following topic:
Which profession(s) do you think should get the highest pay?
Choose one or two professions and write a passage for the magazine explaining

your choice.

Ianbyna

Use this page and the next (nos. 5-6) for writing a rough draft.
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Write your final version here:
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