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N0 M99
(Pure Monopoly)
(Product) 98m
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(Shopping Good)

nyYma MR
(Convenience Goods)

RNPP 13 DIXM
(Durable Goods)

DTN DIXIN
(Specialty Goods)
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(Nondurable Goods)

(Brand) ymn
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(Product Life Cycle)

(Positioning) 21810
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(Variable Costs)
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(Fixed Costs)

(Industry) 91y

TV PV PYIY
(Direct Marketing Channel)
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(Marketing Channels)
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(Market Potential)

(Product Line) 1M 1p

(Retailing) mxnynp
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(Market) ;v
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(Undifferentiated Marketing)
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(Mass Marketing)
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(Individual Marketing)
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(Differentiated Marketing)
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MR NPV
(Horizontal Integration)

MNRY 11V
(Backward Integration)

D019% NPV
(Forward Integration)

(Services) MMV

DWITNN MOVANN '("7('11'\
Innovation Diffusion)
(Process
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Marketing Process)
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(Monopolistic competition)

(Features) Non
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Market Oriented Strategic)
(Planning

(Product Mix) o Ynnn

PV »nn
(Marketing Mix)
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